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Handy Mandy

atResearch Park

# of interviews: 9
atResearch T - 3 women in the professional field
é - - - 5 students at Texas Tech
) 4% - 1 mother of two daughters

Innovation Hi"*

Left: Rachael Reese, Technical Lead
Right: Abby Voelk, Entrepreneurial Lead



Business Thesis

e Who: Undergraduate and post-graduate women, women transitioning into
professional jobs. parents of women transitioning to professional and
independent lives

e What: Online, self paced e-learning course designed by women, for women to
teach important life skills.

e Why: Time efficient, reliable community, promotes independency and shows
representation of women.



Initial Business Canvas Model
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Value Proposition and Customer Insights

e Hypothesis

e Experiments/Results:
o  Afterinterviewing, we realized that it would be beneficial to start thinking more regionally when
it comes to content.
o Keepinminddisabilities
e lterate:
o Speak with financial professionals; one interview set up this weekend.
o Keepinterviewing students (at random)

o Keepin mind the added cost with subtitles on content and what Texas women specifically need
tolearn.



VP & CS

e Customer segments
o  Shifting to specific groups that struggle.
o  Openup the opportunity.

e Value Proposition

o Representation: have a place where testimonies and stories can be shared.
o Independency: keep in mind struggles can be heightened by disabilities and different
circumstances.



