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Demographics 
● The majority of respondents who took our survey were 

female. 
● 57% of the respondents who took our survey were 

between the ages of 18 and 20.
● The majors of student respondents was diverse. 

○ 23 respondents had different majors and 
concentrations

○ The majority classification was business. 



Respondents Volunteering and Their 
Awareness of ELAH

● Respondents who are currently or have been in 
or have previously been in a volunteer 

organization are not aware of the ELAH and 
their volunteer opportunities

○ Increasing awareness through promoting 
on TTU campus and social media would 

increase awareness and attract more 
volunteers. 

Findings



Gender and Volunteering in Groups
Findings
● Females are more likely to 

volunteer than men.
● Both genders would prefer 

to volunteer in groups as 
opposed to volunteer 
individually. 

● We suggest, with these 
findings, to ask 
organizations if their 
members need volunteer 
opportunities. 
○ If the members 

volunteered with a 
group of people, it 
would increase their 
chance of 
volunteering at ELAH. 



Donations
Findings

● The majority respondents said they would likely donate 
non-perishable food to the ELAH Community Fridge. Posting 
more frequently about the fridge on social media, especially 
in April during National Volunteer Month, would bring more 
awareness and attractiveness to donating.



Free Time Activities and Volunteering
● We tested the chi-squares on what genders like to do in their free time 

○ We believe that what participants actively do in their free time will help the 
ELAH decide how to recruit volunteers for events. 

● More females like to read in their free time. Recruiting more females to volunteer 
for book clubs could be advantageous. 

● For tabling events at local community activities, such as Wolforth Farmer’s Market, 
the women participants have been more than men. 
○ Because they are more active in the community, women should be targeted 

for volunteering at community events for the ELAH. 



Desirability to Volunteer

● Respondents who were 
more willing to volunteer 
are also more likely to 
donate non-perishables to 
the community fridge at 
ELAH
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